
Terms and CondiƟons  
Let’s Get Red! NingXia Red Challenge  

 

2025 YLHK  Hong Kong and Macau Let’s Get Red! NingXia Red Challenge (Challenge) AcƟvity 
Details and Rules 

 

Let’s Get Red! NingXia Red Challenge (Challenge) is organized by Young Living Hong Kong Limited, 
located on the 20th floor of Phase 2, Soundwill Plaza II Midtown, 1 Tang Lung Street, Causeway 
Bay, Hong Kong ("YLHK"). The challenge starts at 0:00 a.m. Hong Kong Ɵme on April 1, 2025, and 
ends at 11:59 p.m. Hong Kong Ɵme on May 31, 2025; the second phase starts on June 1, 2025, 
and ends at 11:59 p.m. Hong Kong Ɵme on August 31, 2025. Young Living’s method of 
Ɵmekeeping is the official Ɵme clock for the Challenge and is final and undisputable. By 
parƟcipaƟng in the Challenge, each parƟcipant agrees to abide by and be bound by these terms 
and condiƟons 

 

Eligibility 

All Young Living Hong Kong and Macau acƟve brand partners are eligible to parƟcipate in the 
challenge. Those who achieve Brand Partner during the Challenge Period must: (i) be 18 years old 
or above as of April 30, 2025, (ii) hold a valid Hong Kong or Macau permanent IdenƟty Card or 
resident cerƟficaƟon, (iii) provide valid brand partner account; and (iv) have a main billing address 
(listed under the Brand Partner Account) in Hong Kong or Macau Special AdministraƟve Region. 
Challenge does not include all brand partners of other countries and is not valid in countries that 
are prohibited. 

 

How To ParƟcipate  

ParƟcipants must complete and submit the challenge registraƟon form* between March 1 and 
April 30, 2025.  

*All registraƟon informaƟon is subject to the Young Living Hong Kong system. 

 

How to win prizes 

The mission is divided into 2 phases. In Phase 1, parƟcipants are required to complete the tasks 
within the challenge period from April 1 to May 31, 2025, in order to win fabulous prizes. 
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Phase 1 

There are 2 parts to the challenge: (i) Purchase any of NingXia Red product in each of the Hong 
Kong or Macau market within April and May 2025 and place an order of 150PV or above in the 
same month for the Loyalty Reward Program; (ii) Post relevant topics on social media according 
to the specified requirements. Upon compleƟon of all challenge tasks, parƟcipants are required 
to upload screenshots and experience sharing related posts (which must be posted from the same 
account, either personal account or dedicated page; the posts must include the challenge hashtag 
and feelings) to the designated website of Young Living on or before June 8, 2025. If parƟcipants 
fail to upload the required informaƟon to the designated website on or before June 8, 2025, the 
tasks completed will not be recorded. 

The challenging tasks are as follows: 
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April to May tasks： 

Phase1 Task Details 
Task1 
 

Experience NingXia Red  Must purchase a Loyalty Rewards order 
of 150PV or more per month each from 
April to May 2025, including any of the 
following NingXia Red series products# 

# The NingXia Red product includes: 
 NingXia Red 750ml 2-pack (SKU: 304229) & 4-pack (SKU: 304429) 
 NingXia Red Sachet 30-pack (SKU: 352529), 60-pack (SKU: 352629) & 90-pack (SKU: 352329) 
 NingXia Red Loyalty Rewards Kit (SKU: 489329) 

 【Applicable in April】Premium Experience Kit with NingXia Red (SKU: 42284) 

 【Applicable in April】NingXia Hong Health Guard Premium Experience Kit (SKU: 49554) 
Task2 Experience Sharing on Social Media 

Plaƞorms 
Post 3 designated topics on social media 
plaƞorms*  

a. REDnesday Sharing 
b. Young Living Experience Center 

Sharing 
c. Ningxia Red Experience Sharing 

*Terms and CondiƟons. 
1. Posts must be set to public and will not accept story. 
2. Posts must be 3 separate posts with no duplicaƟon of images. 
3. Screenshots must be uploaded to the designated website on or before June 8, 2025. 
4. The image must show the person sharing Ningxia Red. 
5. Sharing must be tagged with hashtag #LetsGetRed 

 
#If non-Hong Kong parƟcipants are unable to visit the Young Living Experience Center in 
person, they are required to visit famous aƩracƟons (e.g. Macau St. Paul's) during April and 
May to take a photo with Ningxia Red and share the photo. 

 

June to August tasks： 

Phase2 Task Details 
The Only 
Task  

In-depth Experience  Must purchase a Loyalty Rewards order 
of 150PV or more per month each from 
June to August 2025, including any of 
the following NingXia Red products# 
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# The NingXia Red products include: 
 NingXia Red 750ml 2-pack (SKU: 304229) & 4-pack (SKU: 304429) 
 NingXia Red sachet 30-pack (SKU: 352529), 60-pack (SKU: 352629) & 90-pack (SKU: 352329) 
 NingXia Red Loyalty Reward Kit (SKU: 489329) 
 

AuthorizaƟon 

By parƟcipaƟng in the Challenge and accepƟng the Prize, the Winner (Brand Partner) consents to 
the use of his/her name, address (city), voice, statements about the Challenge and YLHK, 
photographs or likenesses in promoƟonal adverƟsements in any media by YLHK or any related 
enƟty without further compensaƟon, noƟce, or permission and without territorial or temporal 
limitaƟons, except where prohibited by law. 

 

LimitaƟon of Liability 

YLHK and its affiliates, subsidiaries, and parent companies are not responsible for any inaccuracies 
in the informaƟon used in this challenge, or any technical or human errors in the order processing 
process, including errors in the informaƟon logged in by brand partners. CommunicaƟon errors 
caused by technical failures such as computers, telephones, cables, inability to connect to the 
network or server, technical failures caused by hardware, soŌware or viruses, or incomplete, 
delayed, or incorrect orders. If factors such as computer viruses or technical obstacles affect the 
fairness, security, and management of this event, thereby compromising the fair and appropriate 
operaƟon of this challenge, YLHK may terminate, amend, or change it at its sole discreƟon. When 
YLHK believes that a brand partner is trying to tamper with or undermine the management, safety, 
or fairness of this challenge, or if, under its sole discreƟon, it believes that the brand partner has 
behaved in a dishonorable manner with the intent to threaten or harass others, YLHK reserves 
the right to cancel the brand. Partner qualificaƟons. If the photos uploaded by the parƟcipants 
infringe copyright, such as counterfeiƟng, plagiarism, patchwork, parƟal similarity with other 
people's works, or reported copyright infringements, once found and verified to be true, the 
parƟcipant's acƟvity and eligibility to win the prize will be terminated without any further 
decision. noƟfy. By parƟcipaƟng in this challenge, each brand partner waives all rights to damages, 
including puniƟve, incidental and consequenƟal damages, aƩorneys' fees, and any damages other 
than actual out-of-pocket costs or losses. If the informaƟon or materials provided by the 
parƟcipant to YLHK involve any infringement of copyright, trademark, industrial design, patent or 
other intellectual property rights of any third party, the parƟcipant shall defend, protect and hold 
YLHK harmless from any resulƟng consequences. AcƟons, proceedings, damages, costs or 
expenses (including reasonable aƩorneys' fees). All causes of acƟon arising out of this Challenge 
or its rewards shall be resolved individually, without resorƟng to any form of class acƟon. Some 
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jurisdicƟons may not allow certain limitaƟons on damages or liability for class acƟons, so some 
limitaƟons may not apply in certain circumstances. 

 

Other rules and terms 

Each winner is responsible for all applicable taxes on his or her prize, regardless of whether the 
prize is used by the winner, unless he or she refuses to accept the prize at the Ɵme of award. 
Where applicable, the winner will report the fair price of the prize received on the applicable tax 
form. If the reward content changes beyond the control of YLHK or any other challenge partner 
providing the reward, or for any reason, YLHK is not responsible and reserves the right, at 
YLHK'ssole and absolute discreƟon, to change the reward content at an equivalent value or A 
prize of greater value may be subsƟtuted. Rewards are not transferable to third parƟes. By 
accepƟng the prize, the winner agrees that YLHK shall not be responsible for any damage, damage 
or any loss caused by awarding, winning, holding, or using all or part of the prize in any form. 
YLHK is the final decision-maker on all rule interpretaƟons and qualificaƟon determinaƟons, and 
its rulings are final. If applicable, any qualifying allowance will be included as income on the 
recipient's annual income tax return. The winner will be responsible for paying all taxes arising 
from the prize and/or sƟpend awarded by YLHK. YLHK reserves the right to suspend or terminate 
this challenge at its sole and absolute discreƟon without prior noƟce. Employees of YLHK and its 
related enƟƟes, together with their spouses and immediate family brand partners, are not eligible 
to parƟcipate in this challenge. This challenge is void where prohibited by law. By parƟcipaƟng in 
this challenge, you (i) confirm that you abide by the challenge rules and all eligibility requirements; 
(ii) guarantee that any informaƟon you provide related to this challenge is true and accurate; (iii) 
agree to be bound by YLHK’s ruling and To be non-appealable, accept all maƩers related to this 
challenge, and YLHK's decision will be final and binding; and (iv) consent and consent to the 
collecƟon, use and processing of its personal data in accordance with the terms of the challenge 
rules and applicable legal provisions . ParƟcipants who do not comply with the challenge rules 
will be disqualified. Challenges are governed by all applicable Hong Kong laws. All quesƟons 
concerning the structure, validity, interpretaƟon and enforceability of the Challenge Details, or 
the rights and obligaƟons of ParƟcipants and YLHK in connecƟon with the Challenge, shall be 
governed by and construed in accordance with the laws of Hong Kong, without reference to 
conflict of laws principles. All parƟcipants agree to the jurisdicƟon of the Hong Kong courts. If 
there is a conflict between the challenge rules and other challenge promoƟonal materials 
(including but not limited to sales systems, online or print adverƟsements), the English version of 
the "Terms & CondiƟons" in the challenge rules shall prevail. 

 


