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Young Living Brand Partners must provide a clear and conspicuous disclaimer
describing the typical outcome for that audience as follows:

“Most Brand Partners only earn modest supplemental income. A Brand Partner’s
income and earnings will depend on their individual diligence, work effort and

market conditions. Young Living does not guarantee any earnings, income, or rank
success”.
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Young Living Brand Partners must provide a clear and conspicuous disclaimer
describing the typical outcome for that audience as follows:

“Most Brand Partners only earn modest supplemental income. A Brand Partner’s
income and earnings will depend on their individual diligence, work effort and

market conditions. Young Living does not guarantee any earnings, income, or rank
success”.
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