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ESSENTIAL OILS

LLEMON WELLNESS ESSENTIAL OIL

PERMITTED CLAIMS:

e  Traditionally used in Aromatherapy to rubefaciant/stimulate blood flow to skin

e Traditionally used in Aromatherapy to decrease/reduce/relieve flatulence/carminative

e Traditionally used in Aromatherapy to reduce occurrence of nausea/vomiting

e Traditionally used in Aromatherapy to decrease/reduce/relieve nausea

e  Traditionally used in Aromatherapy to antispasmodic/spasmolytic

e  Traditionally used in Aromatherapy to enhance/improve/promote/increase mental
endurance/stamina

e Traditionally used in Aromatherapy to enhance/improve/promote/increase mental
alertness/wakefulness

e Traditionally used in Aromatherapy to support healthy emotional/mood balance
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PRODUCT REPRESENTATION REQUIREMENTS:
e Product presentation must not imply or refer to serious musculoskeletal or neurological
Active ingredient: Lemon

conditions.
e  Product presentation must not imply or refer to mental illnesses, disorders or conditions.

ACTIVE INGREDIENTS - Active ingredients cannot be promoted individually with (Cana wxm ol
specific benefits: 1smi AUSTLEE

e Lemon oil
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DOSAGE FORM:
e 5ml/15ml, liquid
e  Topical, Inhalation

DIRECTIONS:
e  Topical: Dilute 1 drop with 1 drop of V-6" or olive oil. Test on small area of skin on the underside of arm and apply to desired
area as needed. Avoid direct sunlight/UV rays to the application area for up to 12 hours.
e Inhalation: Apply 1-6 drops of undiluted essential oil to a tissue and inhale occasionally. Use up to 3 times daily.
e Aromatic: Diffuse up to 1 hour 3 times daily.

STATEMENTS WHICH NEED TO BE INCLUDED IN YOUR ADVERTISEMENT:

INCLUDE: Always read the label. Follow the directions for use. Not to be taken. If symptoms persist talk to your health professional.

Please refer to the ARTG Search at www.tga.gov.au to view the full public summary to ensure you are using the most up-to-date information. When promoting a
product listed with the Therapeutic Goods Administration you are responsible for complying with the Therapeutic Goods Advertising Code. The information in this
flyer is not intended to diagnose, treat, cure or prevent any disease. This information in this document is for the Australian market only.



