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YOUNG ¢ LIVING

ESSENTIAL OILS

OMEGAGIZE? oMEGA 8 FISH OIL. COMPLEX

PERMITTED CLAIMS:

e Antioxidant/Reduce free radicals formed in the body in adults
e Maintain/support energy levels in adults

e Helps enhance/promote general health and wellbeing in adults
e Maintain/support healthy teeth in adults

e  Maintain/support bone health in adults

e Maintain/support healthy cardiovascular system function in adults _——
e Maintain/support cognitive function/mental function in adults _ -
e  Maintain/support brain function in adults OMEGAGIZE?

PRODUCT REPRESENTATION REQUIREMENTS:

e  Product presentation must not imply or refer to mental ilinesses, disorders or conditions.

e  Product presentation must not imply or refer to bone disease or disorders e.g.
rheumatoid arthritis, juvenile arthritis, debilitating osteoarthritis, osteoporosis.

e  Product presentation must not imply or refer to serious cardiovascular conditions.

e  Product presentation must not imply or refer to imply chronic fatigue syndrome.

ACTIVE INGREDIENTS - active ingredients cannot be promoted individually with
specific benefits:

e  colecalciferol, Fish oil - rich in Omega-3 acids, Matricaria chamomilla, Mentha spicata, natural fish oil, Syzygium aromaticum,
ubidecarenone

DOSAGE FORM:

e 120 capsules
e Oral

DIRECTIONS:

e Adults take 2 capsules in the morning and 2 capsules in the evening with liquid. Do not take more than 4 capsules per day.

CAUTIONS RELATING TO THIS PRODUCT:
e Do not take while on warfarin therapy without medical advice.
STATEMENTS WHICH NEED TO BE INCLUDED IN YOUR ADVERTISEMENT:

INCLUDE: Always read the label. Follow the directions for use. Vitamin and mineral supplements should not replace a balanced diet.
Do not take while on warfarin therapy without medical advice.

Please refer to the ARTG Search at www.tga.gov.au to view the full public summary to ensure you are using the most up-to-date information. When promoting a
product listed with the Therapeutic Goods Administration you are responsible for complying with the Therapeutic Goods Advertising Code. The information in this
flyer is not intended to diagnose, treat, cure or prevent any disease. This information in this document is for the Australian market only.



